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Purpose
The Spring ISD Social Media Guidelines are
provided to district employees as a resource for
appropriate and effective social media
administration. Any posts produced by Spring
ISD employees, including private posts, are
considered a reflection of the district and can
be subject to disciplinary action. Please read
the content thoroughly prior to participating in
any social media administration or online
dialogue involving Spring ISD, its departments,
campuses, and other affiliates.

Social Media Overview
Spring ISD uses a variety of social media channels (Twitter, Facebook, YouTube,
and Instagram) to actively engage students, staff, families, media and the
general public with important and relevant activities, events and information.
These platforms allow for Spring ISD to conduct an instantaneous two-way
dialogue with the audience. The different channels are used in different ways –
and to reach different groups of people. The goal is to always use the best
channel to connect the largest target audience with content that is relevant to
them.

All social media accounts established by Spring ISD schools or departments must
be approved by the Office of Communications. Social media sites managed by
any Spring ISD staff will follow all applicable local, state and federal laws in
addition to any district policies. All staff are expected to use social media
channels for purposes that align with the district’s educational mission.
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Facebook
The district’s centrally managed Facebook
account had

13,209 followers as of July 2021.

The account is actively monitored during the
school day and during districtwide events. On
weekends, holidays, and off-hours, the account
is passively monitored with the expectation that
messages will be answered as soon as possible.
The audience of the district’s Facebook account
is primarily parents, staff and the general public
when boosts are purchased for specific posts.
The channel is used to share content that is both
positive and informative.

CAMPUS-BASED FACEBOOK PAGES
The district is rolling out Facebook accounts in 2021 with up to 15
elementary school participants to determine feasibility, engagement
opportunities and best practices before considering a wider campaign.

Examples include:
Anderson Elementary
Link Elementary
Marshall Elementary

DEPARTMENT FACEBOOK PAGES
The district currently has four Facebook pages beyond the @SpringISD district Pages. No
department should start a Facebook Page without seeking support from the Communications
Office first. The purpose of these pages is to increase the departments' visibility with the
public.

Examples include:
Guidance & Counseling and Mental Health
Spring ISD Police Department/Emergency Management and School Safety
Child Nutrition
3
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Twitter
The district maintains a centralized @SpringISD
account that as of July 2021 had

13,344 followers.

The account is actively monitored during the school
day and during districtwide events. On weekends,
holidays, and off-hours, the account is passively
monitored.
The audience of the district’s Twitter account is primarily staff and media with a
secondary audience of students and families. As such, the Twitter account is
generally used as an internal communications tool to engage staff and to alert the
media during crisis/weather events.

CAMPUS-BASED TWITTER ACCOUNTS
The Communications Office provides support to 40 campus Twitter
accounts and establishes the handles, as well as the email
addresses linked to the account. No campus should start a Twitter
account without seeking support from the Communications Office
first, and no campus Twitter account should be established under
an employee or personal email address.

Examples include:
Marshall Elementary
Twin Creeks Middle School
Dekaney High School

DEPARTMENT TWITTER ACCOUNTS
The district currently has 15 Twitter accounts beyond the @SpringISD district accounts.
These include some high-visibility departments such as Career and Technical Education,
Child Nutrition, and Performing and Visual Arts.
No department should start a Twitter account without seeking support from the
Communications Office first, and no campus Twitter account should be established under
an employee or personal email address.
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Other Platforms

INSTAGRAM
The district’s newest channel is Instagram, which has seen
significant growth over the past year with over

3,700 followers as

of July 2021. The goal is to post stories and visually appealing
images of activities and events in the district. The primary audience
is students and parents.
District Instagram Handle: @spring.isd

YOUTUBE
Spring ISD produces informative and educational
videos that are posted on YouTube to allow community
access. With over 3,000 subscribers as of July 2021, the
district's YouTube channel allows the district to share
video via YouTube to other platforms.
Spring ISD YouTube channel :
https://www.youtube.com/user/SpringISDWeb

LINKEDIN
Linkedin is a career-oriented social media platform that
allows the district to recruit talent and network with other
education professionals.
Spring ISD LinkedIn :
https://www.linkedin.com/company/springisd/
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Privacy Protection
Be smart about protecting yourself, your
privacy and the privacy of others. What you
publish is widely accessible and will be
around for a long time, so consider the
content carefully prior to posting.
Do not post personal information including
your social security number, driver’s license
number, bank account or credit card
information, or other sensitive personal
information that could be used to
compromise your identity.
Do not post any reference to personal
information about others, including name or
information that may be used to identify or
locate another individual, that may be used
to compromise another person’s identity or
that could otherwise be deemed to
constitute invasion of another person’s
privacy.
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Social Media Participation Guide
RULES OF THE ROAD: HERE'S WHAT YOUR SOCIAL MEDIA FOLLOWERS NEED TO KNOW
Remember, the content on Spring ISD’s social media platforms, including all campus
accounts, is for informational and educational purposes only. We ask that participants
observe the following guidelines while on our social media sites, including Facebook,
Twitter, LinkedIn, Instagram and YouTube. Please remember that any opinions, comments,
photos or videos posted by followers do not necessarily represent the views of Spring ISD.
District and campus social media managers reserve the right to moderate and delete any
post, comment, or other content at any time and without notice if it is a violation of our
terms of use. We also reserve the right to block any users who fail to follow the guidelines.
Please read the following guidelines to ensure an engaging experience while participating
on Spring ISD social media sites or blogs.

The following types of posts will be deleted,
removed, or hidden at Spring ISD’s discretion:
Posts that include fraudulent, inaccurate, negative, libelous, false, or misleading
information.
Posts that are disparaging in nature or include offensive, inflammatory or inappropriate
commentary or content.
Posts that include profanity, are defamatory, abusive, discriminatory or demeaning, or
depict unsafe activities.
Posts that contain threats, suggest violence or illegal behavior will be deleted and users
will be blocked.
Posts that contain any personal information such as email addresses, phone numbers,
account numbers, or any other nonpublic information such as social security numbers.
Posts that spam, solicit, advertise, promote or endorse any commercial, financial, political
or governmental organization.
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Here are some best practices to keep in mind
to ensure your post, comment or message will not be deleted:
Be respectful. Personal attacks will not be tolerated. Inappropriate remarks and profanity
will be deleted.
Please no relentless ranting on personal issues. No one wants to see a conversation
hijacked by someone using it as a personal forum or posting too frequently.
Looking to increase your income? Want to boost your product’s sales? Running for political
office? Publish a personal Facebook Page, and leave ours for sharing news and insights
about our school district.
Stay on topic. This is a page dedicated to the Spring Independent School District. Let’s
keep the conversation related to our district. Comments of all kinds are welcome as long
as they directly related to the district.
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Guidelines for
Social Media Managers
Campus and staff use of any social media channel linked to the district must comply with the
Spring ISD Technology Responsible Use Guidelines. Like other communications tools available
to campuses, including the campus website and messaging system, the principal is ultimately
responsible for ensuring that campus social media channels are managed in accordance with
district policies, guidelines and best practices.

Here are some tips to ensure a successful experience managing a
social media channel:
Check your channels daily to review activity and to make sure content is appropriate.
Post content daily. [See below for best practices]
Respond to questions, concerns, complaints as appropriate. Remember, to build a social
media presence, your audience needs to feel like there is a conversation, so we
encourage you to talk to your audience and be interactive.
Remember that not every comment requires a response or acknowledgement. Some
reasons why you might not want to respond:
1. Other community members have already responded and your comment won’t add

to

the conversation.
2. Sometimes a community member will leave a comment that is inaccurate or critical.
Wait to see if that information gets corrected by the community before responding.
Negative comments, as long as they aren’t inappropriate, should NOT be deleted. Often,
you’ll see others jump in to offer a different or more positive perspective.
Take complaints offline with a simple statement: “We would be happy to discuss this with
you, please message us your phone number or email address so we can contact you.
Facebook allows page managers to “hide” a comment so that only the person who posted
and their friends can see it. This strategy is often a better option than deleting a comment
since it’s not as likely to provoke a negative reaction from either the poster or the
community.
If somebody posts inaccurate content, look for opportunities to correct that information by
offering links to articles that provide accurate information. For example, if someone states
that Spring ISD doesn’t offer any AP classes, link them to the Educational Planning Guide
that details all the programs and classes offered.
Stay out of any political conversations regarding elections either at the local or national
level. You can mention if a school will be used as a polling place but no endorsements of
any kind should be made.
Be conscious of your online persona - your social media channel not only represents your
school, but Spring ISD as well.
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Remember you are representing Spring ISD and your campus/ department
Your online presence must be similar to your daily in-person presence. If you wouldn’t say it in
your classroom, do not say it online. Whatever you post or say must reflect the core values
held by Spring ISD.
Do not, under any circumstances, post staff, parent, or student personal information online.
You are prohibited from using any Spring ISD district or campus social media account to
promote your, or a family member/friend’s, personal business.
Use caution when posting any comment and/or images to the internet that may reflect
negatively on your or your campus/department’s professional image.
You may not, under any circumstances, use a Spring ISD district or campus social media page
to publish and/or promote any content, comment, or private message that may harass,
threaten, blackmail, retaliate, and/or extort anyone including but not limited to Spring ISD
district employees, parents, students, and any other community members.
Do not participate in spreading false or unsubstantiated rumors or any other false information.
Staff who identify themselves as Spring ISD employees should use the following disclaimer on
personal social media sites, “The views on this site are my own and do not necessarily
represent the views, opinions, vision or strategies of the Spring Independent School District.”

Best Practices for Posting Content
Be active. For accounts such as Twitter, Facebook and Instagram, try to post at least one
new post per school day.
Adhere to Spring ISD’s branding guidelines. These guidelines can be found

here.

Use proper grammar and spelling and always proofread before posting. It’s ok to
abbreviate on Twitter.
Be timely -- make sure the information you are posting is relevant and current.
Think of your content as a way to tell the story of your school or department. Look for
opportunities to showcase great instruction, student achievement, school progress, staff
kudos etc.
Watch your tone. It’s great to be conversational in your posts but always remember that
you are representing Spring ISD.
On days that you are too busy to find or create content for your channel, consider sharing
district content or retweeting the district’s content.
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Don’t forget to look at your data
It is important to track your social media data and analytics so that you can identify what is
your campus/department’s most effective communication strategy.
You can gather information and monitor the changing numbers in relation to your followers,
reach, and likes. It is important to monitor your followers so that you can attempt to reach as
many parents, students, and staff as possible. Your reach, likes, and engagement analytics
help you recognize what forms of content and communications are the most effective.
You can access your data through

Twitter Analytics, Facebook Insights, and Instagram

Insights.
Each one of these tools allows you to view your audience demographics. You can use the
information you gather, such as audience gender, their general location, and the times they
are online, to cater your content to your followers.
You save time when you monitor your social media analytics. You’re able to stop wasting
time on less effective content when you identify what kind of content works best for your
campus/department.
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Setting Up a Social Media Account
All district social media accounts must be approved by the Spring ISD Office of
Communications. No account should be established under an employee or personal
email address. Any individual that creates a social media account on behalf of a
district campus or department must share the credentials with the Office of
Communications. Please adhere to the district's branding guidelines when setting
up a page.

SEEKING APPROVAL
Interested in a social media page for your campus/department?
Contact the Office of Communications directly for approval. This
department can help direct you to the necessary resources for
creating and maintaining a successful social media platform.

CREDENTIALS
Spring ISD must have access to your department's social media
credentials in the event of the account getting hacked, page
administrator changes, audits/investigations, and/or overall
management. The Office of Communications can assist you in
getting a department/campus email address specifically for
Twitter. The username should contain, if possible, 'Spring ISD' +
department name/initials. Usernames, passwords, and display
names should be school/district appropriate.

BRAND IDENTITY
Spring ISD has an established brand identity to maintain
professionalism, consistency, and authenticity. The page you create
must evidently present that it is an official Spring ISD page. This can
be achieved by using your department or campus logo as your profile
picture, adding your school's website address to your bio, and
specifying your location. Including these, and adhering to our branding
guidelines, will authenticate your social media page to the public.
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Social Media Posting Tips
CONTENT SHOULD:

Educate

Entertain
Inspire
Promote
TOPICS TO COVER:
Student/Teacher
achievements

Athletics

AP/GT

Campus
celebrations

Test dates

PTO

PVA/Fine Arts

ESL/Multilingual

Fundraisers

Encourage your faculty/staff to like and follow your pages.
Promote your pages on Smore or via email.
Encourage your followers to tag
friends/share your content.
Encourage your friends, family, and
colleagues to follow you.
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CONTACT US
Mailing Address
Gordon M. Anderson Leadership Center
16717 Ella Blvd.
Houston, TX 77090

Email Address
communication@springisd.org

Phone number
(281) 891 6000

ww.springisd.org

Facebook.com/SpringISD

Twitter.com/SpringISD

SpringISDWeb

@Spring.ISD
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